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1. GENERAL INFORMATION 
 


Title Information Technology 


Unit code MATS10022 


Credit rating 10 


Level 3 (Year-1) 


Semester(s) 2 


Pre-requisite units None 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Mr JM Bailey; Dr WR Kennon 


Other staff involved  


 


2. AIMS 
 


The programme unit aims to: 
• check and develop basic computer knowledge and skills; 


• develop working skills in accessing and use of computers in a textile environment; 


• develop understanding and expertise in the use of spreadsheets (Excel), for manufacturing 
applications and textile operations;  


• develop understanding and expertise in the uses of a database and retrieval operations;  


• develop skills in the design, creation and management of databases (Access), using a range 
of examples. 


• develop the skills necessary for efficient information retrieval. 


 
 
 


3. BRIEF DESCRIPTION OF THE UNIT 
 


 
Main areas covered: 
These will include a range of textile, manufacturing and financial management uses of the 
main types of commercial software, particularly Microsoft Excel and Access. 
 


 
 
4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 


programme) 
 


Category of 
outcome 


On completion of this unit, students should be able to 
demonstrate: 


Knowledge and 
understanding 


• an satisfactory individual level of knowledge of 
computers and computer systems; 


• an understanding of the basics of computer operation, 
GUIs, operating systems and commercial software (MS 
Office); 


• an ability to operate in the electronic society, 
particularly in respect of textile manufacturing 
operations 
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• an understanding of the importance of information 
management. 


 (contribution to programme LOs – TA8, TA9  


Intellectual skills • an understanding of the use of specific commercial 
programs (MSWord); 


• an understanding of the use of e-mail, network and web 
systems; 


• an understanding of the use of spreadsheet programs 
(Excel), in finance and production control; 


• an understanding of the use of a relational database 
program (Access). 


 


(contribution to programme LOs – TB7 


Practical skills • improvement of  practical keyboard skills; 
• competence in the use of e-mail, network and web 


systems; 


• competence in of using specific commercial programs 
(MSWord); 


• competence in using spreadsheet programs (Excel); 
• competence in the use of a relational database program 


(Access). 
 


(contribution to programme LOs – TC5 


Transferable skills 
and personal qualities 


• communication skills; 
• revival and development of mathematical skills; 


• appreciation of the role of IT in the modern textile 
industry; 


• development of  student confidence. 
 


(contribution to programme LOs - TD1 


 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


Nominally 24 hours of lectures and computer-based practical work.  


 
6. ASSESSMENT 
 


Assessment task Length Weighting within unit 
(if relevant) 


One timed examination 
One coursework assignment 


2 hrs  
Computer project 


50% 
50% 


 


Reading list/Resources 
 
 


• Course booklet, Assorted demonstration files, 
PowerPoint presentation. 


 
 


Date of current version 15/08/2008 
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1. GENERAL INFORMATION 
 


Title Chemistry for Textiles 


Unit code MATS 10051 


Credit rating 10 


Level 3 (Year 1) 


Semester(s) 1 


Pre-requisite units none 


Co-requisite units none 


School responsible School of Materials (Textiles and Paper) 


Member of staff responsible Dr M Rigout 


Other staff involved Mrs D Jones 


 


2. AIMS 
 


The programme unit aims to: 
Teach some of the basic concepts of atomic and molecular structure and provide an introduction to 


organic chemistry, including the chemistry of alkanes, alkenes, alkynes, aromatic compounds and 
functional groups. In addition, fundamental concepts such as pH, curly arrows and basic laboratory 


skills are also taught. Specific emphasis is given to principals and reactions most relevant to textile 


chemistry. 


 


3. BRIEF DESCRIPTION OF THE UNIT 
 


The unit comprises 10 two hour lectures and 8 two hour practical classes. Topic covered include the 


following 
Atomic structure – protons, neutron and electrons. 


Atomic and molecular orbits. 
Hybridisation of atomic orbitals. 


Intermolecular forces. 


IUPAC rules. 
SN1 and SN2 reactions 


Free radical reactions 
Chemistry of organic functional groups 


Introduction to the chemistry of aromatic compounds 


Curly arrows 
pH 


Basic laboratory skills 


 


4. INTENDED LEARNING OUTCOMES (include module-specific and contribution to programme) 
 


Category of outcome Students should be able to:  
Knowledge and 
understanding 


Know sufficient chemistry to allow them to understand some of the 
chemical concepts underpinning the preparation of simple organic 


compounds, including azo dyes and some dye intermediates. 


Intellectual skills Use the concept of hybridisation to explain the formation and nature of 
carbon to carbon bonding in alkanes, alkenes, alkynes and aromatic 


compounds. 
Deduce the nature of the bonding in small (diatomic) inorganic molecules 


from a knowledge of the atomic structures of the component atoms. 
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Practical skills Determine the components of a commercial black disperse dye. 
Prepare an azo dye by a diazotisation – coupling sequence. 


Transferable skills and 


personal qualities 


Ability to solve problems. 


Ability to work effectively in a team. 
Ability to produce written record of practical work. 


 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


This unit is delivered by lectures (nominally 20 hours) supported by 16 hours in the laboratory. 


 
 


6. ASSESSMENT 
 


Assessment task Length Weighting within unit (if 


relevant) 


Assessments 
Examination 


 


 
 


 
 


 
3Q from 5 in 2 hr. 


20% 
80% 


 


 
 


Date of current version 23rd September 2009 
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1. GENERAL INFORMATION 
 


Title Mechanics of Fashion 


Unit code MATS 100112 


Credit rating 10 


Level 1 


Semester(s) 2 


Pre-requisite units  


Co-requisite units Fashion Promotion 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr. Pammi Sinha 


Other staff involved  


 
2. AIMS 
 


The programme unit aims to:  
Enable students understand the structure of and dynamics within the fashion and textiles 


industry and the process of developing fashion marketplace. 


 
3. BRIEF DESCRIPTION OF THE UNIT 
 


The unit examines the industry structure and dynamics, the concept of fashion, new product 
development process in fashion and the relationship between design and retail in the 
fashion/textiles industry. 
 


 


 
4. INTENDED LEARNING OUTCOMES (include module-specific and contribution to 


programme) 
 


Category of 
outcome 


Students should be able to:  


Knowledge and 


understanding 


Offer informed knowledge of the processes that take place in the 


fashion industry. Contributes to developing TA6, TA7, TA11, TA12 
and TA14 in programme specification learning outcomes, of which 


TA11 and TA12 are assessed.   
 


Intellectual skills Review and critically appreciate the management issues in the 
fashion and textiles industry. Contributes to developing TB2, TB5, 


TB6 and TB7 in programme specification learning outcomes of which 
TB5 and TB7 are assessed.   
 


Practical skills Plan, conduct and evaluate their research. Contributes to developing 
TC5, TC8 and TC9 in programme specification learning outcomes, of 
which TC8 is assessed.   
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Transferable skills 
and personal qualities 


Organise the findings of their research into a written report. 
Contributes to developing TD1, TD2, TD3 and TD6 in programme 


specification learning outcomes, of which TD1 and TD6 are 
assessed.   
 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


Lectures, case examples, problem based learning 
 


 
6. ASSESSMENT 
 


Assessment task Length Weighting within unit 
(if relevant) 


Coursework x 2 
 
 
late penalities apply: 
Duration of lateness         Penalty to be applied 


Up to One week after deadline           -10% off mark 


More than One week after deadline      Zero marks 


As explained on 
the brief 


As explained on the 
brief 


 


 
 


Date of current version 31.01.09 
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1. GENERAL INFORMATION 


 


Title Fashion Promotion 


Unit code MATS 10172 


Credit rating 10 credits 


Level 1
st


 year 


Semester(s) 2 


Pre-requisite units MATS 10391 


Co-requisite units MATS 10112, MATS 10330 (DMFR only), MATS14000 (FTR-C) 


only 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Ms Rachel Studd & Dr Liz Barnes 


Other staff involved Dr Wendy Moody, Mr Nick Clarke, Dr Pammi Sinha, Ms Helen 


McCormick, Dr Delia Vazquez 


 


2. AIMS 


 


A key aim is to encourage students to critically examine fashion retail promotions, trend 


analysis and trend translation, and apply the theories and ideas from a variety of disciplines 


to the design of fashion retail fashion show. The practical application of theory and devising 


‘real world’ solutions is an important aim of the unit. 


 


3. BRIEF DESCRIPTION OF THE UNIT 


 


• The importance and purpose of fashion promotion. 


• Fashion retail promotion: academic and commercial applications. 


• Trend analysis: the importance and purpose of trend analysis. 


• Trend Translation: the value and methods of trend translation adopted by fashion 


retailers. 


• Trend Communication methods 


• Practical Event Co-ordination and Management of putting on a fashion retail show 


• Team Building and Group Work 


 


4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to programme) 


 


Category of outcome On completion of this unit, students should be able to: 


Knowledge and 


understanding 


• Understand theories relating to the marketing mix, SWOT 


analysis and positioning 


• Explain how trends are analysed and forecast and then 


adapted into the retail environment 


• Identify the practical components of fashion retail 


promotion and trend analysis and the role these play in 


determining consumers’ expectations and actions.  
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Intellectual skills • Analyse a retailer using planning tools such as 4Ps, SWOT 


and positioning 


• Carry out research into the key market and financial facts 


for a retailer  


• Draw conclusions and make recommendations based on 


retailer analysis 


• Analyse and evaluate various academic theories related to 


fashion retail promotion and trend analysis.  


• To develop and synthesise applied and theoretical 


approaches to trend analysis and trend translation 


Practical skills • Plan, sketch, articulate and communicate the results of 


fashion retail promotion, trend analysis and trend 


translation investigated during workshops and lectures. 


• Create a mood board to demonstrate trend translation 


• Plan, manage and deliver a promotional style fashion show 


Transferable skills 


and personal qualities 


• Communicate effectively within a group environment 


• Appreciation of team building  


• Use creative presentation skills 


 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 


 


Lectures, group activities, problem based learning and practical activities 


 


 


 


6. ASSESSMENT 


 


100% Assessment 


Overall Fashion Promotion Assessment  


Course Work  Marks Deadlines 


Retail Report (Individual)  


4000 words 


35% Week 3 Friday Textiles Reception 12 pm 


2 Trend Boards (Group) 20% Week 7 Wednesday  B41 


2 pages – (Individual) 


Retail Executive Summary 


Trend Executive Summary  


Trend Translation 


Trend Definition for Show Concept  


15% Week 7 Wednesday  B41 


Overall Fashion Show (Group) 30% Week 12 C16 Live! 


 


Date of current version January 2009 


  


7. READING LIST 


 


General Reference Texts  


Brannon, E. L., 2000, Fashion Forecasting, Fairchild Publishing, New York, USA. 
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Brassington, F, & Pettitt, S, 2006. Principles of Marketing, 4
th


 Edition, Prentice Hall, London, UK 


Diamond and Diamond (1999) Fashion Advertising and Promotion, Fairchild Publications, NY. 


Easey, M., (2009) Fashion Marketing, 3
rd


 Edition, Wiley-Blackwell, Oxford, UK. 


Guerin, P., (1987) Creative Fashion Presentations. 


Jackson and Shaw (2001) Fashion Buying and Fashion Merchandising Management. 


Perna, R. (1987) Fashion Forecasting: a mystery of method?, Fairchild Publishing, New York, 


USA. 


Varley, R., (2006) Retail Product Management: Buying and Merchandising, 2
nd


 edition, 


Routledge, London. 


 


Journals and Reports 


Drapers  


Mintel  and Keynote Reports – accessed via university library page  


http://www.library.manchester.ac.uk/ 


Keynote Report, (2004), Clothing Intelligence, Keynote Publications LTD, Middx, UK. 


Mintel, (2003) Retail Intelligence: Teenage Shopping Habits. Mintel International Group Ltd, 


London, UK. 


Mintel, (2004) Retail Intelligence: Clothing Retailing. Mintel International Group Ltd, London, 


UK. 


 


Websites:  


www.wgsn-edu.com; www.diesel.com; www.guardian.co.uk; www.londonfashionweek.co.uk;  


www.financialtimes.com; www.fornarina.com; www.arcadiagroup.co.uk; www.hm.com; 


www.manchester.ac.uk/librarypages/electronicresources/databases/mintel; 
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1. GENERAL INFORMATION 
 


Title Physics for Materials Technology 


Unit code MATS-10232 


Credit rating 10 


Level 3 (Year-1) 


Semester(s) 1 


Pre-requisite units None 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr MA Wilding 


Other staff involved None 


 


2. AIMS 
 


The programme unit aims to provide a foundation for the scientific study of materials. Specifically, it 


acts as preparation for "Polymer Technology" (Level-2) and "Fibre Science" (Level-F). 
 
 


3. BRIEF DESCRIPTION OF THE UNIT 
 


The unit delivers a range of theoretical and practical topics appropriate to a study of the structure and 
physical behaviour of matter. The lectures help to build knowledge and confidence in several 


important subject areas which, whilst being fundamental to many advanced fields of scientific and 
technical study, may often themselves be perceived as 'difficult'. The approach taken has been to 


discuss general principles in a way that I believe to be accessible to students of moderate 


mathematical ability. Where possible the concepts discussed are considered in the context of textile 
technology. 


 
Main areas covered: 


• Fundamental Forces, and Approaches to Understanding the Structure and Behaviour of Matter 


• Strength of Materials (stress, strain & elasticity) 


• Fundamentals of Thermodynamics  


• Vibrations, Resonance and Waves 


 


 


4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to programme) 
 


Category of outcome Students should be able to demonstrate: 
Knowledge and 
understanding 


• knowledge and understanding of the fundamental nature and 


properties of matter, and its interaction with forms of energy; 
• understanding of the fundamental factors responsible for the 


structure and physical behaviour of different types of materials; 


Intellectual skills • appreciation of the importance of applying contrasting yet 


complementary approaches to scientific investigation; 


• the ability to apply general physical principles to the study of 


textile materials; 
• the ability to analyse physical problems involving materials 


science; 


Practical skills • use of sources of information (books, library, internet, etc); 
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• use of study aids (eg computers & calculators); 


Transferable skills and 


personal qualities 


• written communication skills; 


• mathematical skills, including differential calculus. 


 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


Nominally 24 hours of lectures. This includes ca. 4 hours of revision tutorials 


 


6. ASSESSMENT 
 


Assessment task Length Weighting within unit (if 
relevant) 


Written examination paper Two hours; answer 


3Q from 5 


100% 


 


 


 


Date of current version 24th August, 2009 
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1. GENERAL INFORMATION 
 


Title Mathematical Techniques for Managers 


Unit code MATS-10372 


Credit rating 10 


Level 1 (Year-1) 


Semester(s) 2 


Pre-requisite units None 


Co-requisite units None 


School responsible School of Materials (Textiles and Paper) 


Member of staff responsible Dr Huw Owens 


Other staff involved None 


 
2. AIMS 
 


• To introduce applied mathematical techniques to students without A-level mathematics.    
• To give students the ability to implement basic quantitative approaches used in the 


management and marketing of textiles. 
 
3. BRIEF DESCRIPTION OF THE UNIT 
 
On completion of this module, students should: 
   


• be able to demonstrate familiarity with the basic rules of algebraic manipulations, matrix 
methods and applications for differentiation and integration; 


• have the ability to deal with unknown quantities; 
• have the ability to estimate order quantities, production planning skills and market 


forecasting etc; 
• have numerical skills transferable to any discipline. 


 
 
4. INTENDED LEARNING OUTCOMES (include module-specific and contribution to programme) 
 
Category of outcome Students should be able to:  


Knowledge and 
understanding 


TA10 
 
 
 


Intellectual skills TB1, TB2 
 
 
 


Practical skills  
 
 
 


Transferable skills and 
personal qualities 


TD3, TD4 
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5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 
Lectures: 


• Graph theory 
• Linear and quadratic equations 
• Changes, Rates, Finance and Series 
• Differentiation 
• Optimisation in management 
• Matrix methods in management 


 
 
 
6. ASSESSMENT 
 


Assessment task Length Weighting within unit (if 
relevant) 


 
 
Unseen Examination Paper (3 Questions from 5) 
 
 


 
 
       2 hours 
 
 


 
 
           100% 


 
 
 
Date of current version            3/2/2009 
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1. GENERAL INFORMATION 
 


Title Design Communication 


Unit code MATS 10391 


Credit rating 10 


Level 3 (Year-1) 


Semester(s) 1 


Pre-requisite units None 


Co-requisite units TX-1017 Fashion Promotion, TX-2042 Design Process Management, 


TX 2013 Trend Forecasting for Fashion Buying  


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Ms R Studd 


Other staff involved  


 
2. AIMS 
 


The programme unit aims to: 
To develop communication methods in design both visually and verbally in the fashion/textile retail 


environment and to encourage students to experience design through human senses and 
communicate this to non design professionals. 


 
 
3. BRIEF DESCRIPTION OF THE UNIT 
 


An important element of fashion retail is the ability to effectively communicate design to other 
parties. This unit develops skills in order to both understand designers and various methods of 


design/fashion communication for both marketers and retailers. Inspiration and brain storming 
techniques will also be developed along with understanding important issues of visual and tactile 


elements of design/fashion using fibres and fabrics. Issues of lifestyle retailing and its importance 


in design communication gives the student the ability to look at other areas of retailing where 
design has silent but an important role to play. 


 


 
 
4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 


programme) 
 


Category of 
outcome 


On completion of this unit, students should be able to: 


Knowledge and 
understanding 


Have an appreciation of various methods of communication within 


design. Contributing to developing TA10 and to the development and 


assessment of TA11, TA12 in programme specification learning 
outcomes 


Intellectual skills Have the ability to analyse and critically evaluate various academic 


theories of design communication and to apply methods of design 
communication into case study examples. This contributes to 


developing TB2, TB6, TB7, TB9 in the programme specification 
learning outcomes, of which TB7 and TB9 are assessed 
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Practical skills To produce moodboards for fibres, fabrics and textiles, and theme 
boards for fashion, products and lifestyles. Contributes to developing 


and assessing TC6, TC7, TC9 in programme specification learning 


outcomes. 


Transferable skills 
and personal qualities 


Presentation methods, report writing and the ability to communicate 


through design. These contribute to developing TD2, TD3 and TD6 


developing and assessing, TD1, TD5, TD10 in programme 
specification learning outcomes. 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 
Lectures, problem based learning, case study development, practical work and group work 


 
 
6. ASSESSMENT 
 


Assessment task Length Weighting within unit 
(if relevant) 


Written Report 2 A4 sheets 20% 


Practical Project (Group Project) 2 Theme Boards, 
Summary Sheet 
and Sketch Book 


30% 


Written Report 4000 words (min) 50% 


 
 
 


Date of current version 25/09/08 
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1. GENERAL INFORMATION 
 


Title Fashion Supply Chain Management (Fashion Operations 
Management) 


Unit code Mats 10411 


Credit rating 10 


Level Year 1 


Semester(s) 2 


Pre-requisite units None  


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr Omera Khan 


Other staff involved  


 
2. AIMS 
 
The aim of this unit is to introduce the concept and definition of supply chain management, how it is 
increasingly recognised as a competitive strategy and the influence of supply chain management to 


other major functional activities and to a firm’s success. 


 
On completion of this unit, students are intended to better understand: 


• The impact of supply chain management on the success and profitability of the modern 


organisations 
• The influence of supply chain management on other major functions 


• The major challenges of implementing a supply chain strategy as well as approaches for 


meeting these challenges 


  
 
3. BRIEF DESCRIPTION OF THE UNIT 
 


As organisations continuously seek to provide their products and services to customers faster, 
cheaper and better than the competition, managers have come to realise that they cannot do it 


alone, rather they must work on a co-operative basis with the best organisation in their supply 


chain in order to succeed.  This unit introduces the concept of supply chain management, the 
tasks and challenges of effectively managing the supply chain. 


 


 
4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 


programme) 
 
Category of outcome On completion of this unit, students should be able to: 


Knowledge and 


understanding 
1. Understand the concept of supply chain management 


2. Demonstrate the skills necessary to respond to the challenges 


of managing the supply chain in the fashion/textile market 


Intellectual skills 1. Demonstrate the ability to analyse future challenges in the 


supply chain and how to best manage them 


2. Demonstrate an understanding of the role of supply chain 
management in the textile and clothing context 
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3. Demonstrate the ability to analyse the impact of supply chain 
management techniques to other major functional activities 


contributing to a firm’s competitive strategy 


 


Practical skills Presentation skills and problem solving, report writing  


Transferable skills and 


personal qualities 


Presentation skills, project management, problem solving, case 


analysis, team working, report writing 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


 
Lectures, Seminars, Case studies, Group work 
 


 
6. ASSESSMENT 
 


Assessment task Length Weighting within unit 
(if relevant) 


 


In groups of 5 people ONLY: Using a combination of 
sources, analyse and report how a fashion/textile 


company of your choice manages its supply chain. Your 
report should include the following sections: A 


company overview, a description of the supply chain, 
key challenges in the supply chain, competitive 


strategies used to differentiate their supply chain, what 
are the value adding activities if any, if not what would 


you propose? Conclusions: what recommendations 
would you give to the company to sustain or improve 


their position in the market place? 


 


 


2000 words 
 


With a cover page and 
last page to include 


details of group members 
contribution 


 
To submit to the textile 


office on Monday 20th 
April before 3pm 


 


100% 


 
7. WEEK-BY-WEEK DELIVERY SCHEME 
 


Wk No Date Topic 


1 05/02/09 Introduction to Supply Chain Management (part 1) 


2 12/02/09 Introduction to Supply Chain Management (part 2) 


3 19/02/09 Logistics: Managing the Flow of Materials Across the Supply Chain 


4 26/02/09 The Role of Sourcing and Purchasing in Supply Chain Management 


5 05/03/09 Demand Driven Supply Chains 


6 12/03/09 Group Project Study Week 


7 19/03/09 Developing and Maintaining Supply Chain Relationships 


8 26/03/09 
The Role of Information Systems and Technology in Supply Chain 


Management 


9 23/04/09 Fast Fashion Supply Chains: Zara, Mango, H&M 


10 30/04/09 The Role of Product Design in Supply Chain Management 


11 07/05/09 Globalisation & Future Challenges in Supply Chain Management 


12 14/05/09 No Lecture 


 
Date of current version 1st JANUARY 2009 


 








 
1111.... GENERAL INFORMATION 
 


Title Fashion Project  - FTR 1 


Unit code MATS 14000(021043) 


Credit rating 20 


Level 1 


Semester(s) 1&2 


Pre-requisite units None 


Co-requisite units Introduction to Clothing Technology, Design Communication, 
Mechanics of Fashion 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Ms Judy Wong 


Other staff involved Ms Kanchana  


 
2222.... AIMS 
 


The programme unit aims to: 
 
To provide students with rudimentary knowledge of, and an appreciation of the importance of garment 


creation within the context of fashion retailing.   


 
 
3333.... BRIEF DESCRIPTION OF THE UNIT 
 


This unit covers the following topics: 


•••• Introduction to schematic drawing of garments 


•••• Introduction to illustration of garments 


•••• Create a basic pattern block 


•••• Introduction to pattern cutting 


•••• Introduction to shape development on a mannequin 


•••• Deconstruct-Reconstruct project – garment creation: applying knowledge gained in Unit towards 
the creation of a garment and garment toile, Schematic drawing and illustration of garment, size 


and specification sheets 


•••• Trend design garment for Fashion Show 
 
 
4444.... INTENDED LEARNING OUTCOMES  
 


Category of outcome On completion of this unit, students should be able to: 
Knowledge and 
understanding 


On completion of this unit, students should be able to: 


Demonstrate a basic knowledge of: 


� drawing techniques (schematic diagrams, fashion 
illustration),  


� basic fashion design  
� the transfer from block to pattern 


� basic body measurements  







� understanding the (basic) different methods of pattern 
cutting 


� understand basic garment construction  
� development of a toile using flat pattern cutting and or 


draping techniques 
� different approaches to manufacturing techniques.  


� size and specification sheets used in industry 
� communication skills through presenting work formally 


and in tutorials. 


 


Intellectual skills Have the ability to evaluate unit content and apply to practical 


projects 


 


Practical skills � drawing techniques (schematic diagrams, fashion 


illustration),  
� basic fashion design  


� basic bodice block creation 


� basic body measurements  
� basic pattern cutting 


� understand basic garments construction  
� basic manufacturing techniques  


� size and specification sheets 
� toile creation using pattern cutting and toiling 


� presentation and communication  
 


Transferable skills and 
personal qualities 


� presentation and communication of work 


� time management 
� creative skills 


 
 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


• Lectures 


• Practical workshops/demonstrations 


• Tutorials 
 
 
6666.... ASSESSMENT 
 


Assessment task Length Weighting within unit 
(if relevant) 


Assessed coursework 


 


 
• Fashion Illustration Project 


• Schematic Drawing project 


• Body measurement Project 


• Create a pattern block Project 


• Pattern cutting project 


• Draping project 


• Garment Creation and Construction: 


Deconstruct-Reconstruct Project – deconstruct 


outfits to create the same garment. Create a 
spec drawing and illustration of garment. Re-


pattern garment using knowledge gained in 
Unit.  Create a garment toile 


  


 


 
50% 


 
 


 
 


 


30% 
 


 
 


 


 







• Group Fashion show project– create a garment 


based on Trend 
 


 
20% 


 
 
 


Date of current version 20th September 2009 
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1. GENERAL INFORMATION 
 


Unit Title Colour and Coloration 


Unit code MATS14052 


Credit rating 10 


Level 1 


Semester(s) 2 


Pre-requisite units none 


Co-requisite units  


School responsible Materials 


Member of staff responsible Professor Chris Carr 


Other staff involved  


 


2. AIMS 
 


The programme aims to provide a basic knowledge and understanding of the nature of colourants, 
their performance and their application to textiles materials. 


 


 


 


3. BRIEF DESCRIPTION OF THE UNIT 
 


The unit will cover: 
Nature of dyes and pigments; 


Natural and synthetic dyes; 


Fastness testing and evaluation of coloured garments; 
Application of pigments to textiles; 


Application of dyes to polyamides (wool & nylon), acrylic, polyester and cotton; 
Processing equipment for colouration - fibres, yarn,  fabric and garments.   


 


 


4. INTENDED LEARNING OUTCOMES (include module-specific and contribution to programme) 
 


Category of outcome Students should be able to:  
Knowledge and 


understanding 


• explain the nature of dyes and pigments, and their application 


to textiles;  


• discuss the dyeing of the major types of textile materials (wool, 


nylon, polyester, acrylic and cotton) and the influence of their 
chemical composition and physical structure;  


• discuss the nature of dyeing fabric blends (polyester/ cotton & 


wool/ polyester) and the influence of each fibre on the 
combined process;  


• discuss the main types of dyeing equipment and their technical 


merits;  


• explain fastness performance criteria with regard to textiles. 
 


Intellectual skills • use knowledge to determine appropriate colouration techniques for 


textiles. 


Practical skills • ability to devise an experimental procedure to achieve specific 


colouration and performance. 
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Transferable skills and 


personal qualities 
• ability to solve problems.. 


• ability to relate experimental findings to theoretical knowledge. 
 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


Lectures & tutorials 


 
 


6. ASSESSMENT 
 


Assessment task Length Weighting within unit (if 
relevant) 


Unseen examination paper 


 


Answer 5 questions 


from 8 in 3 hours 


100% 


 
 


Date of current version September 09 
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1. GENERAL INFORMATION 
 


Title Fundamentals of Textile Marketing 


Unit code MATS14071 


Credit rating 10 


Level 1st Year UG 


Semester(s) 1 


Pre-requisite units None 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr. Lucy Ting 


Other staff involved Miss Helen Payne 


 


2. AIMS 
 


The course unit focuses on the introduction of marketing principles and theories, their rationale and 
developments.  Students are expected to develop an appreciation of marketing as an academic 


subject.  Extending beyond the marketing principles it also aims to assist the students to establish 
experiences in practising marketing principles.   


 


Particularly the aims of the course unit are the following: 
1. to introduce students to marketing principles and theories 


2. to encourage students to examine the application of marketing principles in the wider business 
world 


3. to assist students to develop skills of acquiring and using academic resources in the university 


4. to provide students with an opportunity to sharpen written and oral presentation competencies 
5. to assist students to develop skills of acquiring and using academic resources in the university 


6. to encourage students to be actively involved with the local communities and charities in the 
Greater Manchester 


 


 


3. BRIEF DESCRIPTION OF THE UNIT 
 


Students are familiarised with the main principles and theories of marketing. The lectures help to build 


knowledge and experience in the evaluation of marketing principles, developing the ability to assess 


critically the importance of marketing in the modern business world. The lectures are supported by a 
series of individual and group coursework. 


 
Lecture Topics: 


• Marketing Definitions 


• Marketing Environment 


• Consumer Behaviour 


• Segmentation, Positioning and Targeting 


• Managing Products 


• Pricing 


• Marketing Channels 


• Marketing Communications 
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4. INTENDED LEARNING OUTCOMES (include module-specific and contribution to programme) 
 


Category of outcome Students should be able to:  
Knowledge and 


understanding 


use their insight into the dynamic and complex nature of marketing 


principles for the coursework and presentation 


Intellectual skills demonstrate knowledge and critical understanding of the marketing field 
through wider academic reading and the appreciation of differences in 


marketing theories, methods and assumptions 


Practical skills demonstrate a set of analytical skills, presentation skills and creativity for 
developing marketing strategies which suits the need of the local 


communities and charities 


Transferable skills and 
personal qualities 


demonstrate effective working within a team 


 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


The lectures are spread throughout 12 weeks, with the two-hour slut divided into a one-hour lecture 


and one-hour seminar.  The lectures cover various topics of marketing principles and theories, 


whereas the seminars are supported by a set of coursework in which students work both individually 
and in groups, completing a series of questions and assignments.  The individual assignment is 


designed to respond to the lecture topics and require the students to read extensively around the 
topics.  The group assignment is design to provide students with opportunities to practice the 


knowledge they acquire in the lecture room and requires them to work as a team to achieve the group 


targets.   


 


6. ASSESSMENT 
 


Assessment task Length Weighting within unit (if 
relevant) 


Group Venture Project 


 
In-Class Quiz Test 


Individual Coursework 
 


Class Attendance and Participation 


Group report and 10-min 


presentation 
60 minute 


Max 1,500 words 
 


40% 


 
30% 


20% 
 


10% 


 


 


Date of current version 02/Sep/2009 
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1. GENERAL INFORMATION 
 


Title Colouration Technology 


Unit code MATS 20032 


Credit rating 10 


Level 3 (year 2) 


Semester(s) 2 


Pre-requisite units MATS 10026 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr Muriel Rigout 


Other staff involved Phil Cohen & David Kenyon (laboratory sessions) 


 
2. AIMS 
 


The programme unit aims to: 
Provide a more detailed understanding of different colouration (dyeing and printing) 
processes by building on the knowledge acquired during the study of MATS10026, in 
particular the role of (correct) dye selection in the colouration of fibre blends that meet 
typical retailer fastness specifications. 
 


 
3. BRIEF DESCRIPTION OF THE UNIT 
 


The programme unit will build on the basic understanding achieved during the previous year. 
Individual topics which will be explored may include:  
  


• Dyeing of blends, including polyester/cellulose blends, cotton/nylon blends, 
cotton/acrylic blends, micro fibre polyester/elastane blends etc.  


 


• Printing topics, including traditional printing methods, digital printing, resist printing 
and discharge printing.  


 


• Identification and replication of a dyed substrate. 
 
 
4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 


programme) 
 


Category of 
outcome 


On completion of this unit, students should be able to: 


Knowledge and 
understanding 


• Ability to select commercially viable processes and 
products for dyeing fibre blends.  


 


• Ability to appreciate the development of 
sophisticated printed styles on textile materials.  
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• Ability to recognise the function of constituents in a 


printing past and ink.  
 


• Development of laboratory skills to allow the 
replication of dyed or printed substrates to 
commercially acceptable limits. 


Intellectual skills • An ability to express mathematical and technological 
information with clarity, logic and accuracy.  


 


• An ability to work in a dyeing or printing 
environment in an independent and safe manner.  


 


• An ability to communicate knowledge of the subject 
area at an industrially relevant level. 


Practical skills • An ability to match the shade of a dyed or printed 
fabric and achieve high colour fastness. 


Transferable skills 
and personal qualities 


• An ability to work independently.  
 


• An ability to use laboratory and semi-bulk dyeing 
and printing facilities, including fastness equipment. 


 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


This unit is delivered by lectures (nominally 12 hours), supported by a related laboratory 
class of approximately 32 hours duration on colour related topics. 


 
 
6. ASSESSMENT 
 


Assessment task Length Weighting 
within unit (if 
relevant) 


Unseen examination paper 2Q’s from 4 in 1½ hrs. 80%  


Laboratory report  20% 


 
 
 


Date of current version 12/01/10 
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1. GENERAL INFORMATION 
 
Title Marketing Research 
Unit code MATS 20042 
Credit rating 10 
Level 3 (Year-2) 
Semester(s) 2 
Pre-requisite units MATS 10022 IT   
Co-requisite units None 
School responsible Materials (Textiles & Paper Group) 
Member of staff responsible Dr S J I'Anson 
Other staff involved Mr P Cowell, Dr WR Kennon 
 
2. AIMS 
 
The programme unit aims to equip students for marketing  research in a textile retailing context by introducing 
them to the collection, analysis and interpretation of appropriate data. 
 
 
3. BRIEF DESCRIPTION OF THE UNIT 
 


 The market research process and the planning of research studies.  
 Types of information and data collection systems.  
 The use of qualitative & quantitative data, and primary & secondary data.  
 Choice of suitable research methods. 
 Questionnaire design and sampling issues: Types of questions and their use in research applications. 
 Analysis of data using: Frequency Analysis, Histograms, Populations and Sample Sizes, Normal 


Distribution & Probability, Cross-Tabulation, Summary Statistics, Scatter Plots. 
 Use of the Excel spreadsheet as a database and as an analytical tool.  
 The SPSS computer-based statistical package, and its role in decision-making.  
 Interpretation of results and inference.  
 Report writing and presentation skills for small research studies in a business context. 


 
 


Programme Unit MATS 20042  1 
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4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to programme) 
 
Category of outcome Students should be able to: 
Knowledge and 
understanding 


 appreciate the need for market research and research methods in the 
wider context of the business environment; 


 understand the principles behind qualitative and quantitative 
research methods; 


 interpret the theories of marketing research in the context of 
retailing; 


Intellectual skills  ability to critically analyse research designs/approaches and apply 
these to specific commercial imperatives; 


 determine appropriate methods of analysis for assessing business 
markets; 


Practical skills  determine an appropriate sampling method and sample size for a 
proposed survey; 


 undertake problem-based computer analysis using statistical 
techniques; 


 display and interpret survey data using charts; 
 work in groups to identify, plan, undertake, analyse and present a 


piece of market research in a specific textile area; 
Transferable skills and 
personal qualities 


 function as part of a group and communicate analytically using 
verbal and written media. 


 make a presentation of group results using visual aids. 
 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 
Nominally 24 hours of lectures + 12 hours timetabled for practical work.  Students are expected to spend an 
additional 64 hours of private study time on assessed coursework. 
 
6. ASSESSMENT 
 


Assessment task Length Weighting within unit 
(if relevant) 


100% Coursework: 
1. Essay (Mr Cowell) 
2. Quantitative Data Analysis (Dr I'Anson) 
3. Project Presentation and Report (Mr Cowell and 


Dr I'Anson) 


  
40% 
30% 
30% 


 
 
 
Date of current version 22nd June, 2009 
 


  








Unit Title Yarn Production for Designers 
Unit Code MATS20082 
Member of staff responsible Dr R H Gong 
Other staff involved Mr P Moroz 
Credit rating 10 
Level Year-2 
Methods of delivery Lectures and laboratory project work 
Lecture hours 12 
Tutorial hours  
Practical work hours 24 
Private study 64 hours 
Total study hours 100 hours 
Aims 
 
 


To introduce aspects of special yarns with designed profile and 
colour variations 


Learning outcomes 
 
 
A.  Academic knowledge 


On completion of this Unit, students should be able to 
demonstrate: 
 


 knowledge and understanding of the use and 
production of various special yarns; 


B.  Intellectual skills  analytical skills; 
C.  Subject practical skills 
 


 understanding of the merits and drawbacks of various 
fancy yarns and the design and production of these 
yarns; 


D.  Transferable skills & personal 
qualities 


 team work and report writing. 


Syllabus 
 
 
 
 
 


 Yarn plying 
 Fibre effects 
 Yarn effect 
 Ring twisting 
 Hollow spindle techniques 
 Modern twisting techniques 
 Textured yarns 


Assessment methods and relative 
weightings 
 


Unseen examination paper - 50% 
Assessed course work - 50% 
 


Date of last revision of Unit 
specification 


September 2009 
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1. GENERAL INFORMATION 
 


Title Integrated Design 


Unit code MATS 20112 


Credit rating 10 


Level 3 (Year-2) 


Semester(s) 2 


Pre-requisite units MATS 10006 Textile Materials; MATS 1008 Textile Testing. 


Co-requisite units  


School responsible School of Materials (Textiles & Paper Group) 


Member of staff responsible Dr. W.R. Kennon 


Other staff involved None 


 
2. AIMS 
 


 
 


3. BRIEF DESCRIPTION OF THE UNIT 
 


 
 
 


The aim of the course is to enable Design students, Management students & Retail 
Students to understand the complex interaction of parameters which determine fabric 
properties and performance and which may be exploited in the design of textile products.   


The following topics will be covered: 
 


• Polymer properties  


• Fibre structure and properties  


• Friction  


• Torsion and bending  


• Yarn structure and packing  


• Fabric structure and tightness  


• Fabric thickness  


• Stretch and recovery  


• Shear  


• Drape  


• Warmth  


• Moisture transfer  


• Abrasion  


• Pilling  


• Snagging  


• Holistic garment specification.  
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4. INTENDED LEARNING OUTCOMES (include module-specific and contribution to 
programme) 


 


Category of 
outcome 


Students should be able to:  


Knowledge and 
understanding 


 


• understand the interaction of parameters such as 
fibre diameter, bending and torsional moduli, yarn 
structure, twist factor, fabric structure and 
tightness, insomuch as they determine fabric 
properties and performance. 


 


Intellectual skills • relate complex physical parameters with the 
subjective aesthetic requirements of the textile 
marketplace. 


 


Practical skills  


Transferable skills 


and personal qualities 
• analyse market requirements and translate these 


into manufacturing specifications. 
 


• use cross-disciplinary group skills developed 
through the project work. 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


Lectures and tutorials, problem-based learning, group work. 


 
6. ASSESSMENT 


 


Assessment task Length Weighting within unit 
(if relevant) 


Unseen examination paper   
Assessed course work  


90 minutes 50% 
50% 


 
 
 


Date of current version 27th January, 2009 


 


 
  








THE UNIVERSITY OF MANCHESTER 


Programme Unit Specification 


Programme Unit template  1 


 


1. GENERAL INFORMATION 


 


Title Fashion Merchandising 


Unit code MATS 20122 


Credit rating 10 credits 


Level 2
nd


 year 


Semester(s) 2 


Pre-requisite units None 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr Liz Barnes 


Other staff involved None 


 


2. AIMS 


 


The programme unit aims to: 


Provide a detailed overview of the scope of fashion merchandising and enhance 


understanding of the nature of fashion merchandising through consideration of theoretical 


and practical perspectives    


 


3. BRIEF DESCRIPTION OF THE UNIT 


 


Fashion merchandising is a key function of any modern fashion business. Modern technology 


has revolutionised the way in which information can be analysed and manipulated in order 


to inform decision making and merchandising is at the heart of this process. By providing the 


right information and insight fashion businesses are able to make creatively motivated, 


commercially driven creative decisions.  


This unit explores the scope of fashion merchandising and the dynamics of the role in the 


fashion industry. The theoretical ideas underpinning the concept of fashion merchandising 


such as the fashion cycle, the classification of fashion products, demand curves, profitability 


and supply chain are explored in detail. Examinations of how these theoretical concepts are 


applied in fashion merchandising are also featured through the use of practical examples.        


 


4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to programme) 


 


Category of outcome On completion of this unit, students should be able to: 


Knowledge and 


understanding 


• Understand the theoretical concepts underpinning fashion 


merchandising 


• Apply their knowledge of fashion merchandising to 


practical situations   


Intellectual skills • Perform simple analysis of data relevant to fashion 
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merchandise  


• Make links between theoretical concepts and practical 


applications in the field of fashion merchandising 


Practical skills • Apply the results of simple data analysis to make practical 


decisions 


Transferable skills 


and personal qualities 


• Demonstrate skills in numeracy relevant to the role of 


fashion merchandising 


• Consider the fashion process in an analytical way 


 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 


 


Lectures, worked examples, enquiry based learning 


 


 


 


6. ASSESSMENT 


 


100% examination 


 


Date of current version September 2008 


  


 


7. READING LIST 


 


Jackson, T. & Shaw, D. (2001) Mastering Fashion Buying & Merchandising Management 


Palgrave, London 


 


Easey, M. (2009) Fashion Marketing 3
rd


 edition, Blackwell, Oxford 


 


Goworek, H. (2007) Fashion Buying 2
nd


 edition, Blackwell, Oxford 


 


Hines, T. & Bruce, M. (2007) Fashion Marketing 2
nd


 edition, Butterworth-Heinemann, Oxford 


 


Varley, R. (2006) Retail Product Management 2
nd


 edition, Routledge, London 
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1. GENERAL INFORMATION 
 


Title Retailing 


Unit code MATS 20232 


Credit rating 10 


Level 3 (year 2) 


Semester(s) 2 


Pre-requisite units Introduction to Retailing 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr D Vazquez 


Other staff involved None 


 
2. AIMS 
 


The programme unit aims to: 
This unit aims to provide an understanding of the importance of retail management and 
marketing in achieving and maintaining competitiveness; to examine approaches to the 
management of retailing and the role of marketing in this process; and to consider effective 
practices of retail management. The unit consists of a blend of theoretical, case material and 
practical examples. 
 


 
3. BRIEF DESCRIPTION OF THE UNIT 
 


Brief Syllabus: 
• Retail location 
• Retail Pricing 


• Retail buying 
• Retail promotion 
• Retail marketing mix 
 


 
 
4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 


programme) 
 


Category of 
outcome 


On completion of this unit, students should be able to: 


Knowledge and 
understanding 


TA6 


• critical appreciation and understanding of the 
management issues entailed in retail management and 
marketing; 


• awareness and understanding of the role of buyer in the 
retail business; 
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Intellectual skills • TB2, TB6, TB7. 


Practical skills TC6 
 


Transferable skills 
and personal qualities 


TD1, TD2, TD8 
 
 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


This unit is delivered by lectures/ seminar classes   


 
 
6. ASSESSMENT 
 


Assessment task Length Weighting within 
unit (if relevant) 


Exam  100%  


 
 
 


Date of current version 18 April 2006 
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1. GENERAL INFORMATION 


 


Title Polymer Technology 


Unit code MATS-20292 


Credit rating 10 


Level 3 (Year-2) 


Semester(s) 2 


Pre-requisite units MATS-10232 Physics for Materials Technology 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff 


responsible 


Dr MA Wilding 


Other staff involved None 


 


2. AIMS 
 


The programme unit aims to provide knowledge and understanding of the 


structure and physical properties of polymers, which form the fundamental 
component of the vast majority of textile materials. It further acts as preparation 


for the "Fibre Science" unit (Level F). 


 


 
3. BRIEF DESCRIPTION OF THE UNIT 


 


Drawing on concepts developed in the Level-1 unit "Physics for Textiles", this 
unit delivers a range of theoretical and practical topics appropriate to a study of 


the structure and physical behaviour of polymeric materials. Students are 
familiarised with a range of topics which form the basis for a study of polymeric 


materials such as textile fibres. Because the class size is generally small, it is 
possible to present the lectures in a tutorial style, in which informal discussion is 
strongly encouraged. Examples are incorporated from research and other 


sources. 
 


The unit is divided into two main parts: 
 


1. General Nature of Polymers 
• Structure and dimensions of polymer molecules 
• Molten polymers and origins of chain flexibility 


• Crystallisation of polymers 
• Bulk morphology of crystalline polymers 


• Glassy/rubbery states and Tg. 
 
2. Mechanical Properties of Solid Polymers 


• Elasticity of glassy and semi-crystalline polymers 
• Rubber-like elasticity in polymers & its origins 


• Time effects in polymer properties. 
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4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 
programme) 


 


Category of 
outcome 


Students should be able to demonstrate: 


Knowledge and 
understanding 


• knowledge and understanding of the distinctive 
nature, fundamental structure and physical 


properties of linear polymers; 


Intellectual skills • the ability to analyse the relationships between the 


microstructure and physical properties of polymeric 
materials; 


• the ability to translate their knowledge and 


understanding of polymer structure and properties 
to real-world practical problems in the development, 


performance and processing of industrial materials 
such as textiles; 


Practical skills • use of sources of information (books, library, internet, 


etc); 


• use of study aids (eg computers & calculators); 


Transferable skills 
and personal 
qualities 


• written communication skills; 
• the ability to employ mathematical methods in 


solving problems in polymer science. 


 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


Nominally 24 hours of lectures. This includes ca. 4 hours of revision tutorials. 


 
 
6. ASSESSMENT 


 


Assessment task Length Weighting within 


unit (if relevant) 


Written examination paper Two hours; 


answer 3Q 
from 5  


100% 


 
 


Date of current 


version 


24th August, 2009 
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1. GENERAL INFORMATION 
 


Title Colouration Technology 


Unit code MATS 20032 


Credit rating 10 


Level 3 (year 2) 


Semester(s) 2 


Pre-requisite units MATS 10026 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr Muriel Rigout 


Other staff involved Phil Cohen & David Kenyon (laboratory sessions) 


 
2. AIMS 
 


The programme unit aims to: 
Provide a more detailed understanding of different colouration (dyeing and printing) 
processes by building on the knowledge acquired during the study of MATS10026, in 
particular the role of (correct) dye selection in the colouration of fibre blends that meet 
typical retailer fastness specifications. 
 


 
3. BRIEF DESCRIPTION OF THE UNIT 
 


The programme unit will build on the basic understanding achieved during the previous year. 
Individual topics which will be explored may include:  
  


• Dyeing of blends, including polyester/cellulose blends, cotton/nylon blends, 
cotton/acrylic blends, micro fibre polyester/elastane blends etc.  


 


• Printing topics, including traditional printing methods, digital printing, resist printing 
and discharge printing.  


 


• Identification and replication of a dyed substrate. 
 
 
4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 


programme) 
 


Category of 
outcome 


On completion of this unit, students should be able to: 


Knowledge and 
understanding 


• Ability to select commercially viable processes and 
products for dyeing fibre blends.  


 


• Ability to appreciate the development of 
sophisticated printed styles on textile materials.  
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• Ability to recognise the function of constituents in a 


printing past and ink.  
 


• Development of laboratory skills to allow the 
replication of dyed or printed substrates to 
commercially acceptable limits. 


Intellectual skills • An ability to express mathematical and technological 
information with clarity, logic and accuracy.  


 


• An ability to work in a dyeing or printing 
environment in an independent and safe manner.  


 


• An ability to communicate knowledge of the subject 
area at an industrially relevant level. 


Practical skills • An ability to match the shade of a dyed or printed 
fabric and achieve high colour fastness. 


Transferable skills 
and personal qualities 


• An ability to work independently.  
 


• An ability to use laboratory and semi-bulk dyeing 
and printing facilities, including fastness equipment. 


 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


This unit is delivered by lectures (nominally 12 hours), supported by a related laboratory 
class of approximately 32 hours duration on colour related topics. 


 
 
6. ASSESSMENT 
 


Assessment task Length Weighting 
within unit (if 
relevant) 


Unseen examination paper 2Q’s from 4 in 1½ hrs. 80%  


Laboratory report  20% 


 
 
 


Date of current version 12/01/10 
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1. GENERAL INFORMATION 
 


Title Electrotechnics 


Unit code MATS 20332 


Credit rating 10  


Level 3 (Year 2) 


Semester(s) 2 


Pre-requisite units None 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr. W.R. Kennon 


Other staff involved None 


 
2. AIMS 
 


The programme unit aims to: 
• to introduce students to electrical, electronic and integrated micro-electronic devices 


typical of those commonly used to control modern manufacturing machinery; 


• to show how the characteristics of such devices are exploited in the current generation of  
manufacturing machinery, process monitoring equipment and adaptive controllers. 


 
 


3. BRIEF DESCRIPTION OF THE UNIT 
 
The following topics will be studied: 


• Two state systems - basic logical elements. 


• Sequential logic - pulse trains, gating logic. 


• Time-dependant logic - edge triggering & storage devices. 


• Bistable applications - counters, dividers and memory devices. 


• Arithmetic logic - adding, subtraction, multiplication, division. 


• The microprocessor - architecture & operation. 


• Microprocessor-based system control. 


• The ideal operational amplifier. 


• Linear amplification using operational amplifiers  - inverting & non-inverting configurations.  


• The real operational amplifier - adding and switching circuits. 


• Applied operational amplifier circuits - digital-to-analogue and analogue-to-digital 
conversion. 


• The atomic origins of magnetism. 


• The stepping motor. 


• The d.c. motor. 
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4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 
programme) 


 


Category of 
outcome 


On completion of this unit, students should be able to: 


Knowledge and 


understanding 
• understand two-state systems and how they may be 


integrated to create programmable microelectronic 
equipment capable of monitoring and controlling 
manufacturing equipment. 


 


• design electronic circuitry suitable for the interfacing of 
sensing equipment which might be used in the control 
of computerised manufacturing machinery.  


 


(contribution to programme LOs -  TA2) 


Intellectual skills • relate complex digital electronic controllers and 
electronic signal amplification circuitry to the simple 
elements upon which they are founded.  


 
(contribution to programme LOs -  TB1, TB2, TB5) 


Practical skills • appreciate how fast-moving electronic signals may be 
visualised and understood using modern laboratory test 
equipment. 


 


(contribution to programme LOs - ) 


Transferable skills 
and personal qualities 


• analyse logically – developed during tutorial work. 
 


• synthesise theoretically – developed during tutorial 
work.   


 


(contribution to programme LOs – TD3, TD4) 


 
 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


Lectures, tutorials and problem-based learning. 


 
 
6. ASSESSMENT 
 


Assessment task Length Weighting within unit 
(if relevant) 


Unseen examination paper 
 


2 hours 100% 


 
 


 


Date of current version 4th February, 2009 


 








 


Unit Title Yarn Production Technology 
Unit Code MATS20342 
Member of staff responsible Dr R H Gong 
Other staff involved Mr P. Moroz 
Credit rating 10 
Semester 2 
Level   Year 2 
Methods of delivery Lectures 


Lecture hours 24 
Seminar hours  
Private study 76 
Total study hours 100 
Aims To provide detailed understanding of the operation of 


the ring spinning process and alternative yarn 
production techniques.  
 
To provide knowledge and understanding of yarn 
quality measures and control methods. 
 
To provide knowledge and understanding of yarn 
package formation. 
 


Learning outcomes Ability to demonstrate the advantages and 
disadvantages of different yarn production 
techniques.  
 
Understanding of the requirements yarn quality and 
package formation. 
 
Ability to calculate the important process and yarn 
parameters. 


Syllabus  Combing 
 Ring spinning 
 Open-end spinning 
 Air jet and wrap spinning 
 Yarn quality measures and control techniques 
 Winding 


Assessment methods and 
relative weightings 


Written examination: 100% 


Date of last revision of Unit 
specification 


September 2009 


 








MATS 20450 New Product Development 
Programme of Study and Assessment 


 
Lecturer:  Paul Cowell e-mail: p.cowell@salford.ac.uk  Mob:  07918030143 
 
Introduction 
 
This module focuses on the new product development process and the dynamics of 
teams developing new products. 
 
The delivery of the lectures and your assessment will focus on the building of an 
innovative new product development team both at a theoretical and practical level. 
 
Semester 1 
 
There are three key themes that the weekly lectures will cover these are; 
 


• Innovation in the context of organisational culture, leadership and strategy 
 


• New product development  
 


• Team building 
 
Within the these broad topic areas are sub-themes that will be interwoven with each 
other in order to ensure a better outcome from your assessment. 
 
Semester 2 
 
There are no formal lectures but I will be meeting with each team, depending on 
numbers, on a weekly basis. The objective of the team meeting is for me to ensure 
you are progressing with your group assessment. 
 
Useful references 
 
Adair, J. (1986). Effective Team Building: How to Make a Winning Team. Gower. 
 
Johnson, G. Scholes, K. Whittington, R. (2008). Exploring Corporate Strategy 8th 
Edition. FT Prentice-Hall 
 
Kotler, P. Keller, K. L. (2006). Marketing Management 12th Edition. Pearson Prentice 
Hall. 
 
Levin, P. (2006). Successful Teamwork. Open University press. 
 
Trott, P. (2004). Innovation Management and New Product Development 4th Edition. 
Pearson Education. 
 
West, M, A. (2008). Effective Teamwork: Practical lessons from Organisational 
Research 2nd Edition. BPS Blackwell. 
 







 
Assessment 
 
There are three pieces of coursework designed to assess your academic, practical and 
team working skills in relation to new product development. 
 
The assessment will take the form of an individual assignment in semester 1 and a 
group project with an individual element in semester 2. 
 
Semester 1 Assessment 50% of total marks (individual work) 
 
Task 
 
Critically evaluate the relevance of a cohesive team to the development of new 
products in innovative organisations. 
 
In the context of your discussion reflect on the possible problems you might 
encounter in a student team, for your group work, during the second part of your 
assessment 
 
Guidance 
 
You must conduct a literature review  on the new product development process and 
team building. This does not mean books it means academic journal articles. 
 
However don’t separate your points, you must produce an integrated coherent 
discussion because I want you to demonstrate to me that working through the new 
product development process is complex needing team members with different skills 
at different stages of the process but crucially working together as one. 
 
You might find yourself arguing that because in some cases innovative ideas depend 
on creative individuals team working may put a strain on the process, this of course 
may vary dependant on the industry.  
 
Remember there is not one right answer I want you to construct an argument based on 
the literature. 
 
The above must be written in the third person and correctly referenced. For the final 
part where you anticipate problems with your team you may write in the first person, 
however this will be a relatively short section. 
 
Word length: 2000 
 
Hand in date: Monday 14th December 2009  
 
 
 
 
 
 







 
 
Semester 2 Assessment  (40% marks for group work 10% individual) 
 
Forming Your Group 
 
During the first week of semester 2 students will stand up in class and ‘pitch’ 
themselves in order to attract other students to form a team with. 
 
You will be given one minute to do this. During the ‘pitch’ you should cover the 
following: 
 


• Who you are 
• What qualities you will bring to group work 
• A general idea for a new product 
• Closing strap line 


 
Group Task 
 
As a team you are to create a new textile based product and produce a report on the 
process through from Idea Generation to Market Testing. 
 
Word length: 5000 
 
Individual Task 
 
Reflect on the group project with reference to your literature review from semester 1. 
 
Word length: 750 
 
Hand in Date for Both Group and Individual Assignment:  Monday 3rd May 2010 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 







MATS 20450 New Product Development 
Semester 2 Assessment 


 
The Pitch 
 
In order to be part of a team for the group project you must present your ‘PITCH’ . 
You will stand up in class and have one minute to ‘sell’ yourself, your individual and 
team working qualities to other students.  
 
You are advised to cover the following: 
 


• Who you are 
• What qualities you will bring to group work 
• A general idea for a new product 
• Closing strap line 


 
You are also advised to write your profile down on a piece of paper, making copies so 
that after your ‘pitch’ interested students can have a copy of your details. Make sure 
you have your contact details on your sheet, mobile number and e-mail. 
 
Pitches will take place in class time on Friday 4th and 11th December 2009  
 
Please bring your student card because you will be called by number and recorded 
accordingly. YOU WILL NOT BE ABLE TO JOIN A GROUP IF YOU DO NOT 
PRESENT A ‘PITCH’ . This will hamper your assessment for next semester. 
 
During the first class back in February 2010 you will be providing me with your 
group list and the individual profiles of each group member for my approval of the 
make up of each group.  
 
 
Paul Cowell 
27th November 2009 
 
e-mail: p.cowell@salford.ac.uk 
 
Mobile:  07918 030 143 
 
 
 
 
 
 
 
 
 
 
 
 







 
Group Task (40%) 
 
As a team you are to create a new product/service and produce a report on the process 
through from Idea Generation to Market Testing. 
 
The report should contain the following sections: 
 
Front Cover 
 
The title of your project together with all team member names and their ID number 
 
Table of Contents 
 
Clear numbering of pages and sections. 
 
Executive Summary 
 
This gives the reader an overview of what to expect in the report and is usually typed 
in italics. Should be about 200 words at most. 
 
Introduction 
 
Sets the scene for the project itself, describes the processes that the team engaged in. 
 
Idea Generation 
 
In this section you discuss the ideas that were generated by the team for the new 
product, the thinking behind the ideas, for example what need does it meet, how 
might it perform a task better than an existing product. 
 
It is essential that the creativity of each individual team member is identified in the 
section. 
 
Idea Screening 
 
Assess each idea on its merits and by the process of elimination and with your 
justifications arrive at the idea the team want to go with. You should be very candid 
about the interactions between team members as it is likely there will be considerable 
disagreement. 
 
Concept Testing and Development 
 
You will test the product/service with members of the target audience. This can be 
quite difficult with consumers as they are not very imaginative so pictures, diagrams 
and full descriptions will be required. You will be learning how to do this in 
Marketing Research but you are expected to conduct qualitative research for this stage 
of your project and report your findings and based on the analysis decide if you can 
progress. 
 







 
Marketing Strategy 
 
Assuming the previous section provided evidence of a market for your 
product/service this section deals with a description and analysis of the target market 
and how you are going to position the product/service in the minds of the customer. It 
is expected that you produce a marketing plan (in the appendix), with a resume here 
and project possible sales and market share over a period of time. 
 
If your idea doesn’t pass the previous stage then you must go back to the Idea 
Generation/Screening stages and Concept Test another idea. 
 
Product Development 
 
It is quite likely and hopeful that you won’t need to return to Idea Generation 
because at the Concept Testing stage you will have had sufficient feedback from 
members of the target audience that will enable you to modify your idea into a 
product/service the customer wants. Better teams will apply the QFD model but at 
least you should demonstrate in this section how you have matched customer 
requirements with the attributes of your product/service. 
 
Market Testing 
 
You need to test reaction to the product/service, how much to charge for it, how to 
best promote it. In other words you need to test it in terms of the main elements of the 
marketing mix. 
 
Conclusion 
 
Pull together all your research and make a decision as to how you will market the 
product/service and the likelihood of success 
 
References 
 
List all your sources and identify them correctly in the main body of the report 
 
Appendix 
 
For all the material that you think the reader might like to see but it is not essential 
that they do. All essential material (graphs, tables etc), must go in the main body of 
the report 
 
Please Note 
 
With the Idea Generation to Market testing sections you must link your discussion to 
relevant theory, theory that you should have referred to in your individual 
assignments. 
 
Word length: 5000 
 







 
Individual Task (10%) 
 
Reflect on the group project with reference to your literature review from semester 1. 
 
Word length: 750 
 
Hand in Date for Both Group and Individual Assignment:  Monday 3rd May 2010 
 
Please note when you hand in your report you are required to bind each individual 
Reflection for the group members to the group report and hand in as one piece of 
work. Failure to include your reflection with the group report will result in the LOSS 
OF THE 10% OF YOUR MARKS . No excuses will be accepted. 
 
 
Paul Cowell 
27th November 2009 
 
e-mail: p.cowell@salford.ac.uk 
 
Mobile:  07918 030 143 
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1. GENERAL INFORMATION 
 


Title Fashion Marketing 


Unit code MATS21112 


Credit rating 10 


Level 2nd year UG  


Semester(s) 2 


Pre-requisite units None 


Co-requisite units None 


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Dr Liz Barnes 


Other staff involved  


 


2. AIMS 
 


This unit aims to develop student understanding of fashion marketing by examining elements of the fashion 
marketing mix in detail with a focus on application of the marketing mix to a current issue in the fashion 
industry. 


 


3. BRIEF DESCRIPTION OF THE UNIT 
 


Students are familiarised with the main principles and theories of fashion marketing. The lectures help to build 
knowledge and experience in the evaluation of concepts, developing the ability to apply the relevant theory to 
issues in the textile and fashion industry. The lectures are supported by a series of tasks and formative 
assessments.  
 


4. INTENDED LEARNING OUTCOMES (include module-specific and contribution to programme) 
 


Category of outcome Students should be able to:  
Knowledge and 
understanding 


demonstrate knowledge and critical understanding of the fashion marketing field 
through wider academic reading and the appreciation of how theory is applied in 
practice 


Intellectual skills contribute to the debate relating to marketing strategies in the fashion industry 
Practical skills co-ordinate and carry out research and task orientated activities both individually 


and as a team  
Transferable skills and 


personal qualities 
express written skills with critical approach to evaluate issues and develop 
sustained arguments relating to fashion marketing 


 
 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


The unit is delivered through a series of lectures combined with a range of tasks which may be carried out 
individually or as part of a team, including reading, research, field work, independent study and seminars and 
are designed around formative assessments and feedback in preparation for the examination.     
 


6. ASSESSMENT 
 
Assessment task Length Weighting within unit (if 


relevant) 
Examination  2 hours 


3 questions from a choice of 5 
100% 
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7. DELIVERY SCHEME 
Week Topic 


1 
04/02/2010 


Introduction to the unit 
Introduction to Fashion Marketing 


2 
11/02/2010 


Premiere Vision Field Trip 


3 
18/02/2010 


Promotion – Fashion Marketing Communications 
Trade & Fashion Shows 


4 
25/02/2010 


Place/Price – Fashion Retail 
Value & Supermarket Fashion Retail 


5 
04/03/2010 


Promotion – Fashion Marketing Communications 
Popular Culture & Fashion 


6 
11/03/2010 


Promotion – Fashion Marketing Communications 
Celebrity Endorsement 


7 
18/03/2010 


Product – Fashion Branding 
Fashion Brand Extensions & Lifestyle Branding  


8 
25/03/2010 


Product – Fashion Branding 
Celebrity Fashion Brands 


9 
22/04/2010 


Place – Fashion Distribution 
Fast Fashion 


10 
29/04/2010 


Exam Preparation & Revision 


11 
06/05/2010 


Revision 


12 
13/05/2010 


Revision 


 
 


8. READING LIST 
 


Barnard, M. (2002) Fashion as Communication 2nd edition, Routledge, London  


Berman, B. (2007) Retail Management: a strategic approach Pearson Education, New Jersey 


Brassington, F. & Pettitt, S. (2006) Principles of Marketing 4th edition, FT Prentice Hall 


Bruce, M.; Moore, C. & Birtwistle, G. Eds. (2004) International Retail Marketing Elsevier Butterworth 
Heinemann, Oxford 


Cox, R. & Brittain, P. (2004) Retailing: an Introduction 5th edition, FT Prentice Hall 


Davis, A. (2004) Mastering Public Relations Palgrave Master Series, Palgrave Macmillan, Hampshire  


Easey, M. (2009) Fashion Marketing 3rd edition, Wiley-Blackwell, Oxford 


Freathy, P. (2003) The Retailing Book: Principles & Applications FT Prentice Hall 


Frings, G. (2002) Fashion from Concept to Consumer (7th Edition) USA, Prentice Hall 


Gladstone, M. (2000) The Tipping Point Abacus, London 


Guerin, P. (2005) Creative Fashion Presentations 2nd edition, Fairchild, New York 


Guins, R. & Zaragoza Cruz, O. (2005) Popular Culture: a reader Sage, London 


Harrison, A. & van Hoek, R. (2005) Logistics Management and Strategy FT Prentice Hall, Harlow 


Hines, T. & Bruce, M. eds. (2001) Fashion Marketing: Contemporary Issues Butterworth Heinemann 


Jackson, T. & Shaw, D. (2001) Mastering Fashion Buying and Merchandising Management Palgrave 
Master Series, Palgrave Macmillan, Hampshire 


Jackson, T. & Shaw, D. (2009) Mastering Fashion Marketing Palgrave Master Series, Palgrave Macmillan, 
Hampshire 


Kotler, P. (2003) Marketing Management 11th edition (International Edition), FT Prentice Hall 
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Lim, G. (2005) Idol to Icon: the creation of celebrity brands Cyan, London 


McGoldrick, P. (2002) Retail Marketing McGraw Hill 


Milligan, A. (2004) Brand it Like Beckham: the story of how brand Beckham was built Cyan, London 


Pringle, H. (2004) Celebrity Sells John Wiley & Sons, Chichester 


Tungate, M. (2005) Fashion Brands: Branding style from Armani to Zara Kogan Page, London 


Varley, R. & Rafiq, M. (2004) Principles of Retail Management Palgrave Macmillan, Hampshire  


Waddell, G. (2004) How Fashion Works Blackwell, Oxford 


 


Trade Press, Market Reports & Websites 


Drapers 


Mintel 


www.apparelsearch.com 


www.apparelnews.net 


 


9. ASSESSMENT CRITERIA 


What is being examined? 
A sustained piece of writing in which the investigation of a specified topic is discussed in a logical and 
structured manner. 
Broadly speaking there is a distinction at 60 (the dividing line between 2ii and 2i). Work above this mark has 
provided a comprehensive and accurate response to the question, demonstrated a breadth and depth of 
reading and understanding of relevant arguments and issues. In addition it shows a sophisticated ability to 
synthesize a wide range of material and outline, analyse and contrast complex competing positions and to 
evaluate their strengths and weaknesses effectively whilst demonstrating clarity of argument and expression. 
 
First (<70%) Excellent 
Structure: Organisation, logical order of material, aims, conclusion. Well organised throughout. Good 
structure. Appropriate aims/argument/focus and conclusion specified clearly. 
Accuracy and understanding of material, focusing on the question: Accurate and thorough 
understanding focused of the question throughout. Critical and evaluative approach demonstrating depth 
understanding. 
Coverage: Comprehensive, relevance, evidence of reading/research, use of exemplification (e.g. case 
study, examples, theoretical models or graphical illustrations): Developed own ideas based on thorough 
understanding of the relevant literature. Comprehensive coverage of material. Excellent use of illustrative 
examples. Evidence of wider reading well beyond lecture material. 
Clarity of argument: Coherence, fluency, criticality, innovation. Excellent coherence and clarity of 
expression. Demonstrates application of critical thought. Shows innovation in handling arguments. 
Presentation: Grammar, spelling, legibility, referencing system: No errors. Clear, relevant and consistently 
accurate referencing. 
 
 
2i (60%-69%) Very Good 
Structure: Organisation, logical order of material, aims, conclusion. Mostly well organised. Appropriate 
structure. Aims/argument/focus and conclusion specified. 
Accuracy and understanding of material, focusing on the question: Good understanding of the subject, 
mostly focused on the question. 
Coverage: Comprehensive, relevance, evidence of reading/research, use of exemplification (e.g. case 
study, examples or graphical illustrations): Includes all relevant material. Demonstrates evidence of wider 
reading. References are relevant. Good use of illustrative examples. 
Clarity of argument: Coherence, fluency, criticality, innovation. Mostly coherent. Some attempt of 
critical thought and innovative argument. 
Presentation: Grammar, spelling, legibility, referencing system: Few errors.  Referencing relevant and mostly 
accurate. 
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2ii (50%-59%) Good 
Structure: Organisation, logical order of material, aims, conclusion. Structure attempted. Evidence of 
organisation. Sound aims/argument/focus and conclusions. 
Accuracy and understanding of material, focusing on the question: Sound understanding of the subject 
but not effectively focused on the question. 
Coverage: Comprehensive, relevance, evidence of reading/research, use of exemplification (e.g. case 
study, examples or graphical illustrations): Covers lecture material reasonably well. Mostly accurate and 
comprehensive. Some evidence of further reading. Some relevant examples provided. 
Clarity of argument: Coherence, fluency, criticality, innovation. Generally coherent but lack of clarity of 
thought or expression. 
Presentation: Grammar, spelling, legibility, referencing system: Occasional errors. Minor inaccuracies or 
inconsistencies in referencing. 
 
 
Third (40%-49%) Below Average (Needs improvement) 
Structure: Organisation, logical order of material, aims, conclusion. Some attempt at structure or 
organisation but inappropriate. 
Accuracy and understanding of material, focusing on the question: Inaccuracies evident. Some limited 
understanding of the subject, not applied to the question. 
Coverage: Comprehensive, relevance, evidence of reading/research, use of exemplification (e.g. case 
study, examples or graphical illustrations): Lecture material only, but not comprehensive. Little evidence of 
further reading. Some examples given but not all relevant. 
Clarity of argument: Coherence, fluency, criticality, innovation. Some clarity but too simplistic. 
Presentation: Grammar, spelling, legibility, referencing system: Frequent errors. Referencing with some 
inaccurate or inconstancies.  
 
Fail (>40) Required level not achieved 
Structure: Organisation, logical order of material, aims, conclusion. Little attempt or highly disorganised 
with no structure, aims/focus/argument or conclusions. 
Accuracy and understanding of material, focusing on the question: Totally fails to address the question 
posed. Fails to demonstrates understanding of the subject. 
Coverage: Comprehensive, relevance, evidence of reading/research, use of exemplification (e.g. case 
study, examples or graphical illustrations): A lack of relevant or a high degree of irrelevant or missing 
material.  Little attempt to exemplify or no use of examples. 
Clarity of argument: Coherence, fluency, criticality, innovation. Incoherent, somewhat disjointed and 
lacking in development. 
Presentation: Grammar, spelling, legibility, referencing system: Very frequent errors. Referencing inaccurate and 
inconsistent or absent. 
 
  
Date of current version January 2010 
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1. GENERAL INFORMATION 
 


Title Advanced Clothing technology 


Unit code MATS 24032 


Credit rating 10 


Level 2 


Semester(s) 2 


Pre-requisite units Introduction to Clothing technology, Applied Clothing 
Technology 


Co-requisite units  


School responsible Materials (Textiles & Paper Group) 


Member of staff responsible Mr Stuart Barker 


Other staff involved  


 
2. AIMS 
 


The programme unit aims to: 
 
This unit builds on the applied clothing technology module and introduces further production 
techniques used in the fashion industry and incorporates quality issues around the selection of 


garments for retailer buying such as finishing applications and procedures in womenswear, machine 


bed types, transfer lines, work and production issues, etc. 


 
 
3. BRIEF DESCRIPTION OF THE UNIT 
 
The unit will develop in the students the following: (Knowledge and understanding )TA2, 


3,5,10,11,14, (Intellectual skills)TB1,2,3,5,6,9, (Practical skills)TC3,4,6,10 and (Transferable skills and 
personal qualities )TD3,8. The syllabus will include the following: stitch formations, machine types and 


bed types and feed mechanisms.  


 
 
4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 


programme) 
 


Category of 
outcome 


On completion of this unit, students should be able to: 


Knowledge and 
understanding 


� Demonstrate knowledge of the basic engineering principles 


underlying the production of finished clothing products;  
� Demonstrate an understanding of the mechanical behaviour of 


textile materials, including performance-related properties such as 


degradation, durability and wear of differing stitching methods. 
� Demonstrate an understanding of the appropriate manufacturing 


processes for specific textiles and clothing applications  


Intellectual skills � communicate their subject-knowledge and expertise effectively 
within an industrial environment 


Practical skills � safely use appropriate manufacturing systems to produce clothing 
products 
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� employ materials, media, techniques, methods, technologies and 
tools associated with the discipline, whilst observing good, safe 


working practices 


� an ability to identify and employ appropriate sources of 
information 


Transferable skills 
and personal qualities 


� communicate effectively in writing and orally 


 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


• Lectures 


• Practical workshops 


 
 
6. ASSESSMENT 
 


Assessment task Length Weighting within unit 
(if relevant) 


Assessed coursework 
 


1 written test and 1 practical portfolio  


 
 


 


  
 


2x50=100% 


 
 
 


Date of current version 12/03/10 
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1. GENERAL INFORMATION 
 


Title Technical Textiles 


Unit code MATS30162 


Credit rating Materials (Textiles & Paper Group) 


Level 3 (Year-F) 


Semester(s) 2 


Pre-requisite units No specific units 


Co-requisite units None 


School responsible Materials 


Member of staff 
responsible 


Dr X Chen 


Other staff involved Dr P Potluri; Dr WR Kennon; Prof FJ Wortmann; 


Dr MA Wilding 


 
2. AIMS 
 


The primary aim of this unit is to introduce students to the world of 
research with the emphasis on developments in technical textiles.  It is 


also designed to broaden students’ knowledge and appreciation of the 


methodology underpinning major research programmes. 


 


3. BRIEF DESCRIPTION OF THE UNIT 
 


The unit is presented by a team of academic staff whose research 
expertise encompasses a wide range of technical areas. Students will be 


familiarised with various aspects of the development and application of 


technical textile products.  
 


As the main aim is to introduce students to the world of research, the unit 
is likely to evolve, so that the specific topics covered may differ each 


academic year. 


 
4. INTENDED LEARNING OUTCOMES (include module-specific and 
contribution to programme) 


 


Category of 
outcome 


Depending on the specific topics covered, students 
should be able to demonstrate, for example:  


Knowledge and 
understanding 


• a good understanding of the chemical 
composition, physical microstructure, physical & 


chemical properties and processing requirements 
of fibres, supported by the necessary background 
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science relating to the structure and properties of 
materials; 


• a good understanding of the mechanical 
behaviour of textile materials, including 


performance-related properties such as 
degradation, durability and wear; 


• a good understanding of the functional behaviour 


upon which the selection of textile materials is 
based, and hence be able to identify appropriate 


manufacturing processes for specific textiles 
applications; 


• knowledge and understanding of textile 
assemblies and their technical potentials; 


• knowledge and understanding of the 
classification, structure, properties, processing 


routes and end-uses of high performance fibres; 
• knowledge and understanding of the mechanisms 


whereby fibrous products can deteriorate 
through wear, fracture and fatigue; and ways in 


which these effects can be assessed and 
mitigated; 


• knowledge and understanding of factors 


contributing to the comfort afforded by clothing, 
specifically as regards the management of 


moisture; 
 


Intellectual skills • the knowledge and analytical skills necessary to 
engineer and create new textiles for technical 


end uses; 
• the ability to express mathematical and 


technological information with clarity, logic and 


accuracy; 
• original thinking in the analysis and evaluation of 


textile materials & structures, and their 
applications; 


Practical skills • an ability to identify and employ appropriate 
sources of information; 


Transferable 


skills and 
personal qualities 


• the ability to communicate effectively in writing. 


 
 


 


5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 


The unit is delivered as a series of lectures. Each contributing staff-
member provides approximately four hours. 
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6. ASSESSMENT 
 


Assessment task Length Weighting within 
unit (if relevant) 


Written examination paper. 


 
 


Answer 3 from 5 questions  
 


 
 


 


 
 


90 min. 


100% 


 


 
 


Date of current 
version 


21st  January, 
2010 
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Strategic Marketing, Sustainability and Society (MATS33302)  
Academic Year: 2009-2010 
 


1.  Instructors  
 


Leader Dr Lucy Ting Lucy.Ting@manchester.ac.uk 
Assistant Miss Lin Su Lin.Su@postgrad.manchester.ac.uk  


 
The course leader and course assistant are available to see students by 
appointment, please email to make an appointment.  
 


2.  Location/ Availability:  
 
Monday 14:00~15:50 at Sackville Street Building / C009 
 


3.  Course Objectives: 
 
This course is concerned with the impact of the marketing system to our 
society.  The focus of this course unit is on re-examining the marketing 
concept from the ethical perspective and the new development of marketing 
applications.  Case studies are also used to enhance theoretical 
understanding and to provide insights into the way in which techniques are 
skills are used in practice.   
 
Specifically the aims of the course unit are the following: 


1. to expose students to academic literature and practical examples on 
marketing ethics; 


2. to facilitate students to develop a framework for responsible actions of 
marketing; 


3. to assist students to develop skills of critically review published works 
and a range of business issues; 


4. to provide students with an opportunity to learn about the positive and 
negative consequences of market-driven behaviours.   


 
4.  Learning Outcome:  


 
Students who successfully complete this course unit are expected to:  


1. demonstrate knowledge and critical understanding of issues related to 
marketing strategy and marketing ethics through wider academic 
reading, 


2. contribute to the debate relating to concepts and principles of 
marketing ethics, 


3. demonstrate a set of analytical skills, presentation skills and critical 
thinking in examining marketing strategies which respond to the current 
social issues.   
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5.  Recommended Texts 
 


• Brenkert (2008), “Marketing Ethics,” Oxford: Blackwell Publishing 


• Harrison et al. (2006), “The Ethical Consumer,” Sage Publishing Ltd.  


• Hastings (2008), “Social Marketing: Why Should The Devil Have All 
The Best Tunes?,” Oxford: Butterworth-Heinemann 


• Ferrell et al. (2008), “Business Ethics: Ethical Decision Making and 
Cases,” South-Western Cengage.  


• Further supplementary reading, as indicated in the detailed program 
below and/or the lecture notes. 


 
Students are also expected to read widely around the subject and find 
relevant recent academic journal papers to add to their knowledge and the 
reading list provided. 
 


6.  Assessment 
 
Grade Composition:  
 


Group Case Study  70% 
Online Wiki Presentation 40% 


In-Class Presentation 15% 
Peer Assessment  15% 


Online Participation  30% 


Total  100% 
 


7. Feedback and Evaluation  
 
Feedback to Students 
There will be feedback on any oral and written assignment completed by 
students. 
 
Feedback from Students 
Students are offered the opportunity to give written feedback and oral 
feedback on the course unit by contacting either the course leader or the 
course assistant. 
 
Course Evaluation 
At the end of the course each student will be asked to complete a short 
questionnaire which will be used to gather feedback on teaching quality and 
general organisation of the course. 
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8.  Timetable  
 
Lectures Topics Reading 


MKT 1 
(01/02) CoStyle Launch  


• Module Timetable and Assessment 
Criteria 


• CoStyle Launch  


MKT 2 
(02/02) 


Marketing, 
Business and 
Society 
 
(Case Study 1 
Release) 


Brenkert (2008) Chapter 1 


• Handy (2002), “What’s a business for?” Harvard 
Business Review, 80(12), pp. 49-56 


• Lacznick (1993), “Marketing Ethics: Onward 
toward Greater Expectations,” Journal of Public 
Policy and Marketing, 12(1), pp. 91-96 


• Porter and Kramer (2002), “The competitive 
advantage of corporate philanthropy,” Harvard 
Business Review, 80(12), pp. 56-69 


MKT 3 
(9/02) 


Marketing, STD 
Strategy and 
Consumer Culture  


Brenkert (2008) Chapter 2 


• Faber and O’Guinn, (1988), “Compulsive 
Consumption and Credit Abuse,” Journal of 
Consumer Policy, 11(1), pp. 109-121, 


• Cox et al. (1993), “Social Influences of 
Adolescent Shoplifting: Theory, Evidence, and 
Implications for the Retail Industry,” Journal of 
Retailing 69(2), pp. 234-246 


• Holt (2002), “Why Do Brands Cause Trouble? A 
Dialectical Theory of Consumer Culture and 
Branding,” 29(1), pp. 70-90 


MKT 4 
(15/02) Case Study 1 Preparation  


MKT 5 
(22/02) Case Study 1 Presentation (Group 1-4)  


MKT 5 
(01/03) 


Advertising Ethics 
 
(Case Study 2 
Release) 


Brenkert (2008) Chapter 4 


• Levitt (1970), “The Morality (?) of Advertising,” 
Harvard Business Review 48(4), pp. 84-92 


• Philips (1997), “In Defense of Advertising: A 
Social Perspective,” Journal of Business Ethics, 
16(2), pp. 109-118 


• Murphy (1998), “Ethics in Advertising: Review, 
Analysis, and Suggestions,” Journal of Public 
Policy and Marketing, 17(2), pp. 316-319 


MKT 7 
(08/03) Social Marketing  


Hasting (2008) Chapter 1&2 


• Andreasen (1994), “Social Marketing: Its 
Definition and Domain,” Journal of Public Policy 
and Marketing, 13(1), pp. 108-114 


• Kotler and Zaltman (1970), “Social Marketing: An 
Approach to Planned Social Change” Journal of 
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Marketing, 35(3), pp. 3-12 
• Rothchild (1999), “Carrots, Sticks, and Promises: 


A Conceptual Framework for the Management of 
Public Health and Social Issue Behaviours,” 
Journal of Marketing, 63(4), pp. 24-37 


• Brenkert (2002), “Ethical Challenges of Social 
Marketing,” Journal of Public Policy and 
Marketing 21(1), pp. 14-25 


MKT 8 
(15/03) 


Marketing Ethics 
and the internet 


• Palmer (2005), “Pop-Ups, Cookies, and Spam: 
toward a deeper analysis of the Ethical 
Significance of internet Marketing Practices,” 
Journal of Business Ethics, 58(1-3), pp. 271-280 


• Rao and Quester (2006), “Ethical marketing in 
the internet era: a research agenda,” 
International Journal of Internet Marketing and 
Advertising 3(1), pp. 19-34 


• Bush et al. (2000), “Ethics and Marketing on the 
Internet: Practitioners Perspective of Societal, 
Industry and Company Concerns,” Journal of 
Business Ethics, 23(3), pp. 237-248 


MKT 9 
(22/03) 


Case Study 2 Presentation (Group 5-8) 


(Case Study 3 Release) 


Easter Break 


Week 9 
(19/04) Case Study 3 Preparation  


Week 10 
(26/04) Case Study 3 Presentation (Group 9-12) 


Week 11 
(03/05) Bank Holiday  


Week 12 
(10/05) Farewell   
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Case Study  
 


1. Introduction  
The objective of this exercise is to practice your analytical skills, critical thinking 
and creativity through case studies which are written summaries of a real-life 
case based upon data and research.  In this exercise you need to think through 
the key issues involved in both theories and the larger comparative environment.   
 


2. Format and Presentation 
Prior to the presentation session, each group must study the topic and the 
arguments from their designated perspective, discuss as a group and propose a 
solution.  You should be prepared to offer original and thoughtful analysis in 
which your claims are supported by evidence, logic and possible calculations.   
 
They should compose a wiki work on CoStyle, following a rough construct of 
Introduction / Main Text / Conclusion on each wiki page.  This wiki page should 
introduce the case study, identify the problems and conflicts, evaluate the 
situation, identify possible “solutions”, share your group opinions and rationale, 
as well as weigh the pros and cons of your “solutions”.  This wiki page will 
remain private to the group until the presentation.   
 
There is no word limit for the overall wiki work but the general guideline is 
maximum 3000 words.  Quality is more important than quantity.    
 
The group should also put together a powerpoint presentation approximately 
15-20 minutes introducing the case study and their group thoughts.  This 
presentation will be delivered in your allocated session to the course leader and 
the rest of the class, and may be followed by questions.  The powerpoint slide 
must be emailed to the course leader the Thursday before the 
presentation day.   
 
You are encouraged to make full use of diagrams / pictures / videos in your 
presentations.  The use of academic theory and academic references is also 
encouraged for both the wiki page and the presentation.  You have the freedom 
to decide the number of presenters (i.e. one).  This decision will not affect the 
overall mark; it is the presentation which speaks for you as a group.   
 
Because a case-oriented course relies on class participation for its success, 
attendance at every class and participation online is considered extremely 
important.  Your contribution in class and online will be assessed.  When 
you are an audience, you are also required to read and prepare for the case 
study.    
 


3. Marking Criteria 
 
Your wiki page will be marked on the basis of:  
 


• Presentation Organisation  
• Content of Market Analysis  
• Content of Strategic Solutions  
• Use of academic theory  
• Technical Methods of Presentation Delivery  
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The presentation in class will be marked on the basis of: 
 


• Presentation Organisation  
• Presentation of Argument Points 
• Technical Methods of Presentation Delivery  
 


 
You will be assessed by your peer on the basis of: 
 


• Responsiveness to team morale and meetings 
• Reliability to his/her allocated job 
• Contribution to the team work 


 
The online discussion will be evaluated based on: 
 


• Quality of the comments 
• Frequency of the comments 
• Participation to threaded discussions 








THE UNIVERSITY OF MANCHESTER 
Programme Unit Specification 


Programme Unit template  1 


 
1. GENERAL INFORMATION 
 


Title Textile Chemistry and the Environment 


Unit code MATS 40042 


Credit rating 20 


Level 3rd (Final) 


Semester(s) 2 


Pre-requisite units MATS 10051, MATS 14052, MATS 20322 


Co-requisite units None  


School responsible Materials (Textiles & Paper Group) 


Member of staff 
responsible 


Dr Muriel Rigout 


Other staff involved Dr J.R. Easton, Prof C.Carr  
Mrs D. Jones (laboratory) 


 
2. AIMS 
 
The programme unit aims to: give an understanding of the legislation and 
environmental aspects of textile processing. The course also aims to give a summary 
of the analytical techniques available to the textile chemist, their mode of operation, 
their use and their limitations. 
 
3. BRIEF DESCRIPTION OF THE UNIT 
 
The programme comprises 12 two hour lectures and 12 three hour practical classes.  
Topics covered include the following.  
 


• Legislation relating to the dye and textile industry.  
• Treatment of dyehouse effluent.  
• Mode of operation, use and limitations of analytical techniques including 


HPLC, GPC, CE, SEM, AFM, Confocal Laser Microscopy, FTIR and Thermal 
Analysis. 


 
 
 
4. INTENDED LEARNING OUTCOMES (include unit-specific and contribution to 


programme) 
 


Category of 
outcome 


On completion of this unit, students should be able 
to: 


Knowledge and 
understanding 


• Outline the major environmental impacts of the 
dyeing industry and the legislation pertaining 
thereto.  


 


• Understand the mode of operation, uses and 







THE UNIVERSITY OF MANCHESTER 
Programme Unit Specification 


Programme Unit template  2 


limitations of major analytical techniques including, 
HPLC, GPC, CE, FTIR, SEM, AFM, Confocal Laser 
Microscopy and Thermal Analysis. 


Intellectual skills • Explain how and to what extent recent legislation 
and environmental concerns impact on the textile 
industry.  


 


• Understand the scientific value of major analytical 
techniques.  


 


• Relate theoretical to practical findings. 
Practical skills • Modify cellulose substrates following experimental 


procedures published in the scientific literature.  
 


• Prepare a reactive dye and apply to cellulose 
substrates.  


 
• Use analytical techniques (FTIR, HPLC) to monitor 


experiments. 
Transferable skills 


and personal 
qualities 


• Ability to devise a work plan and experimental 
procedures to achieve a goal.  


 


• Ability to relate experimental findings to theoretical 
knowledge.  


 


• Ability to solve problems.  
 


• Ability to work efficiently in a team. 
 
5. LEARNING AND TEACHING PROCESSES (methods of delivery) 
 
This unit is delivered by lectures (nominally 20 hours), supported by a related 
laboratory class of approximately 36 hours duration on colour related topics.  
 
 
6. ASSESSMENT 
 


Assessment task Length Weighting 
within unit (if 


relevant) 
Unseen examination paper 2Q’s from 4 in 1½ hrs. 70% 
Laboratory reports  30% 
 
 
 
Date of current version 12/01/10  
 


  








Module Title Computation 
Module Code MATS 10071 
School(s) responsible Materials (Textiles & Paper Group) 
Member of staff responsible Dr WR Kennon
Other staff involved  
Credit rating 10 
Level 3 (Year-1) 
Methods of delivery Lectures, individual and class-centred problem-based learning, 


practical interactive programming sessions. 
Lecture hours 12 
Tutorial hours 6 
Practical work hours 18 
Private study 64 hours 
Total study hours 100 
Aims 
 
 


It is intended that students should be confident in their use of the 
digital computer.  They should be capable of analysing problems 
and organising them in a form suitable for solution using a 
computer program.  Efforts are made to foster an understanding of 
the interaction between the program software and the hardware of 
the micro-computer.  Students should develop a disciplined 
approach to the writing of programs in Visual Basic.Net and should 
be able to create individual, original solutions to practical problems 
encountered in textile engineering.   
 


Module-specific Learning 
Outcomes 


On completion of this module, students will have: 
 


• a general understanding and a good working command of 
the operation of a powerful modern computer language; 


• the ability to analyse technical problems and plan their 
explication so that they might submit to solution using  
techniques pertinent to use on a high-speed computer; 


• experience of working both individually and as part of a 
group to address demanding technical problems.  The 
ability to work with an up-to-date language on modern 
computer hardware and use the machine to solve 
demanding problems; 


• experience of participation within a group which requires 
communication using technical terms and specialist 
computer concepts in the discussion of problems and in 
the devising of algorithms.  Students also learn to work 
within specific time constraints in the completion of project 
work. 


Contribution to Assessed 
Programme Learning Outcomes 
  
A.  Academic knowledge 


 
 


 
TA9 


B.  Intellectual skills TB1, TB2, TB5 
C.  Subject practical skills TC5, TC10 
D. Transferable skills & personal 
qualities 


TD1, TD2, TD3, TD4 


Pre-requisites None 
Co-requisites None 
Dependent modules None - Although the background knowledge and competence are 


useful in business programming and form a useful foundation for 
the study of Electrotechnics and Mechatronics. 







Syllabus 
 
 
 
 
 


• The digital computer.  Computer programs and languages.
• The Visual Basic.Net working environment. 
• Simple programming in Visual Basic.  
• Objects, Properties, Methods and Events. 
• The visual interface. 
• VB.Net conventions 
• Working with number and the arithmetic operators. 
• Commenting. 
• Variables and operator precedence. 
• Literal strings. 
• The conditional construct.  Relational operators. 
• Problem analysis and program synthesis. 
• The determinate loop construct. 
• The indeterminate loop construct. 
• VB.Net built-in functions. 
• The Sub procedure. 
• Program structure. 
• The Function procedure. 
• Advanced print formatting. 
• Single dimensional array variables.  Multi-dimensional 


arrays. 
• Form-level declaration. 
• Further problem analysis and program design. 
• Language translation. 
• The OLE container control.  Linking and embedding of 


objects. 
Reading list/Resources 
 
 
 
 


• McBride, P.K.; Introductory Visual Basic.Net; Thomson 
Learning, 2005, ISBN: 0-8264-5590-5 


• Jones, P.; Visual Basic.Net; Thomson Learning, 2003 
      ISBN: 1-84480-098-9 
• Kennon, W.R.; Introduction to Programming in Visual     


Basic; Althurst Press, 2005. 
• Schneider, D.I.; An Introduction to Programming Using  
      Visual Basic 6.0; Prentice Hall, ISBN 0-13-936428-5. 
• Wright, P.; Programming Visual Basic 6.0, Wrox Press, 


2001.   
• Teach Yourself Visual Basic 6.0 in 21 Days; Gurewich and 


Gurewich; Sams Publishing.   
• Knuth, D.E.;Fundamental Algorithms - The Art of 


Computer Programming; Addison-Wesley. 
• Lewin, D.; Theory and Design of Digital Computers; 


Thomas Nelson & Sons.  ISBN 0-17-761014-X. 
• http://www.homeandlearn.co.uk/NET/vbNet.html 
• http://www.developerfusion.co.uk/vbnet/ 
• http://www.quecorp.com/sevb6 
• http://www.microsoft.com/vb6 
• http://www.vbhelper.com 
• http://www.planetsourcecode.com 
 


Assessment methods and 
relative weightings 


Unseen examination - 50%  
Original computer project work - 50%  


Date of last revision of module 
specification 


21/09/07 


 



http://www.quecorp.com/sevb6

http://www.microsoft.com/vb6

http://www.vbhelper.com/

http://www.planetsourcecode.com/






THE UNIVERSITY OF MANCHESTER 
Unit Specification 


1. GENERAL INFORMATION 
 


Title Introduction to Fashion Textiles Management 


Unit code MATS ***** (TBC) 


Credit rating 20 


Level 4 (Year-1) 


Semester 2 


Contact hours 36 


Pre-requisite units None 


Co-requisite units None 


School responsible Materials (Textiles and Paper) 


Member of staff responsible Dr Stephie Tsai 


Other Staff Involved TBA 


ECT* 10 


Notional hours of Learning** 200 


 
2. AIMS 
 
The unit aims to: 
• Introduce the theory of fashion textiles management with particular emphasis on an introduction 


to the concept of contemporary management concepts & skills 
• Develop an appreciation of management competencies and ethics 
• Provide an overview of trade and commerce in the context of the fashion textiles sector 


 
3. BRIEF DESCRIPTION OF THE UNIT 
 
This unit incorporates two management themes: ‘management theory’ and ‘fashion textiles business’. 
The management theory theme addresses contemporary management concepts stemming from 
changing organisational structures, complex environmental conditions, new technological 
developments and increasingly diverse workforces. It highlights critical management issues involved 
in both managing and being managed including: components of organisations, environment, strategy, 
structure, culture, tasks, people and outputs and managerial decisions.  
 
The fashion textiles business theme focuses on providing a context for management issues in the 
sector by looking at the size and structure of the sector, the types of organisations as well as global 
trade and commercial issues in fashion textiles.  
 
4. INTENDED LEARNING OUTCOMES 
 
Category of outcome Students should be able to:  


Knowledge and 
understanding 


• Demonstrate knowledge of fundamental management concepts and 
skills 


• Explain the structure and nature of the fashion textiles business sector 
 
Contributing to developing A6, A7, A8, A9, A10, A12, A14 in programme 
specification learning outcomes and to assessment of: 


• A6 - have good knowledge and understanding of the nature and 
structure of the global textiles industry and its markets, goods & 
services and customer expectations;  


• A7 - an understanding of company strategic planning in terms of 
retail and marketing strategies, management of  resources & 
operations and the management and development of people within 
those organisations; 


• A10 - an understanding of product requirement, innovation, 
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Unit Specification 


enterprise and cost issues in relation to the production and usage of 
textile materials, with particular reference to sustainability, 
globalisation, and business ethics within a changing environment; 


• A12 - an understanding of the nature (including structure and 
organisation) of the global fashion and textile industries and their 
markets, goods & services and customer expectations. 


Intellectual skills • Evaluate the historical development of management theories 
• Explain the implications of management theory for the management of 


organisations in the fashion textiles industry 
• Synthesise data and information relating to the fashion textiles sector 
 
Contributing to developing B2, B5, B6, B7 in programme specification 
learning outcomes and to assessment of: 


• B7 - an ability to design and execute research into business and 
management issues, either individually or as part of a team for 
projects/dissertations/presentations; this requires familiarity with a 
range of business data, research sources and appropriate 
methodologies in an appropriate area of textiles and for such to 
inform the overall learning process.  


Practical skills • Carryout research into the internal and external factors and forces of 
the organisation and the global industry 


 
Contributing to developing C8, C9 and C10 in programme specification 
learning outcomes and to assessment of: 


• C10 - an ability to identify and employ appropriate sources of 
information.  


Transferable skills and 
personal qualities 


• Develop practical managerial skills such as planning, organising, 
leading, controlling and decision making 


• Identify the key competencies needed to be an effective manager  
 
Contributing to developing D1, D2. D3, D6, D7 in programme specification 
learning outcomes and to assessment of: 


• D1 - an ability to communicate effectively in writing and orally, 
including making presentations using graphics; 


• D7 - self awareness, openness and sensitivity to diversity in terms 
of functions, people, cultures, business and management issues 
required for organisational success;  


 
5. LEARNING AND TEACHING PROCESSES (INCLUDING THE USE OF E-LEARNING) 
 
This unit will make use of a variety of learning and teaching processes including: lectures, 
discussions, group activities and independent study. Blackboard will be used to present lecture notes, 
guided reading, articles and other information. Blackboard may also be utilised for assessment 
through Blackboard quizzes (particularly for formative assessment purposes) and Turnitin.  
 
6. ASSESSMENT  (INCLUDING THE USE OF E-LEARNING) 
 


Assessment task Length Weighting within 
unit (if relevant) 


Blackboard test to offer some early feedback of 
performance and assessing understanding  


1 hour 
 


30% 
 
 


Examination 90 minute unseen examination 70% 
 
Date of current version May 2010 
 
* ECT (European Credit Transfer and Accumulation System): There are 2 UK credits for every 1 ECT credit, in accordance with 
the Credit Framework (QAA). Therefore if a unit is worth 30 UK credits, this will equate to 15 ECT. 
 
** Notional hours of learning: The number of hours which it is expected that a learner (at a particular level) will spend, on 
average, to achieve the specified learning outcomes at that level. It is expected that there will be 10 hours of notional study 
associated with every 1 credit achieved. Therefore if a unit is worth 30 credits, this will equate to 300 notional study hours, in 
accordance with the Credit Framework (QAA). 





